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Agenda:

v"New Rule Changes - Business &
Consumer

e Changes approved in December 2005 and
May 2006

v'Other BPA Initiatives/Activities
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RULE CHANGE
HIGHLIGHTS
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v “Digital” definition broadened/clarified
v"Adds more flexibility for BPA members

o Stand-alone digital products can be audited.
 Words “replica of print version” clarified
» Digital only products now referred to as:

Business = Digital publication
Consumer = Digital magazine

Pilii st 6 .} @BPA
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v"Magazines available in both print and digital
formats may be further classified as
“versions” or “editions”.

vIf it’s a digital version of existing print product:
« Must include complete editorial of original
publication, although not the same advertising,
layout or pagination
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v"New Definition for digital only products:

“Multiple pages of content containing articles, graphics, or

other features that are distributed electronically, as a unit, and
are subject to the rules governing separate editions and the
approval of BPA’s President.

E-newsletters and Websites do not qualify as digital
publications/magazines. “
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v"Membership Benefit (non-deductible) “Digital”

format 1s Qualified
« Must be disclosed to recipient
 Recipient has opt-out option each delivery

v “Internet/Email” renamed “Electronic” to
provide more flexibility.

v'“Both Print & Digital” column removable if not
applicable.
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v Clarification: If you choose to report downloads
and a recipient does not download an Issue, it
does not constitute an removal/addition.

v'If issue is not downloaded, it is still considered
continuous service provided proof of delivery Is
confirmed
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v “Statement of Circulation” renamed
to“Method of Distribution”

* Moved to back page of statement.
 Language changed to be more accurate and
Inclusive of digitally distributed publications.
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v"Method of Distribution - Print circulation only:

“All qualified circulation conforms to the field
served and definition of recipient’s qualification,
as reported.

Print copies are distributed via postal services
or other carriers.”
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

v"Method of Distribution - Digital circulation only:

“All qualified circulation conforms to the field
served and definition of recipient’s qualification,
as reported.

Recipients who request a digital publication are
notified via [method disclosed] when the digital
publication is available.
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Rules Changes Passed January 06:
Applying to Both B-to-B and Consumer

Non-Digital Rules Changes:

v'Barter explicitly prohibited as paid transaction.

v"Reporting of net or “pick up” rates on bulk
distribution rejected.
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Rules Changes Passed January 06:
Applying to B-to-B Only
v Mandatory telemarketing recording as
of January 1, 2008
v'Already effective: If recorded, no need for
PI, lower confirmations costs.

v'If recorded, multiple subscription requests
In a single call are allowed.
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Rules Changes Passed January 06:
Applying to B-to-B Only

v"Communication Other than Request expanded to
cross-media within companies

v Demographic date field required on audit files

v"Non-qualified table returned to front page
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Rules Changes Passed January 06:
Applying to Consumer Only

v"Market Served - definition amended to require
the market is clearly defined and can be audited
to that claim

v'Public Place category — formerly Sponsored
Public Place. Created for circulation intended
for waliting rooms or reception areas. Requested
or paid for by recipient, not sponsor.
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Rules Changes Passed January 06:

A
v

oplying to Consumer Only
Reaffirmed that third-party agents are prohibited from

peing considered sponsors. “

v “DBA” does not qualify them as sponsors either.

v" Average Price Calculation/Reporting —

 sponsored subscriptions not included in the average price
paid calculation. Orders still reported, but without disclosed
value
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MAY 2006 RULE CHANGE
HIGHLIGHTS
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B2B Rules Changes Passed May 06:

v'Publicity: if a member resigns from BPA they
must cease using the BPA name and/or logo
when current statement expires

v'Arrears: publishers may serve paid copies in
arrears for 25% of the original term ordered,;
3 months maximum
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B2B Rules Changes Passed May 06:

v"Sponsored Circulation:
e Must be non-recourse transactions
 Agents cannot be sponsors

 Auditors must have access to accounting
records to prove above

¢
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B2B Rules Changes Passed May 06:

v"Request from recipient’s company:
telecommunication must be recorded by
January 2008 (in line with pdr: telecom rules)

v"Rule clarification: requests from other pubs
of other companies are “other sources”
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B2B Rules Changes Passed May 06:

v" Geo reporting
e 0-4.9% must report by continent
e 5-49.9% must report by country

e 50%+ must report by state/province within any
one country, using standard BPA tables

v'Currently there are BPA standard geo tables for US,
Canada, and the United Kingdom

——

Pilii st 6 .} @BPA




22

B2B Rules Changes Passed May 06:
v'Policy Change

e Rotation

v"New procedure matches electronic additions
and removals

v All records receiving less than six months
service are flagged

v'Publisher must explain short service
v Shifts made to non-qualified non-continuous

tilfifiyat#§ . 1 @BPA
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B2B Rules Changes Passed May 06:

v'Policy Changes

« Digital Magazines: SMTP logs

v'Publishers using third-party digital distribution
vendors may use the third-party service providers
distribution reports, supported by invoice and proof of
payment, to prove digital delivery

v'Publishers managing digital delivery in-house must
still provide smtp logs

e
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OTHER BPA
INITIATIVES/ACTIVITIES
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Event Audits

v BPA earned the honor of becoming the first events
auditor to be certified by Exhibition and Event
Industry Audit Commission (EEIAC)

v BPA Partners with Business Strategies Group in
Hong Kong

v" Events Insights — BPA and Exhibit Surveys launch a
partnership with co-branded product

Pilii st 6 .} @BPA
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Education for Media Buyers
Furthering the cause

v’ Dedicated area on BPA website Media Buyer Resources

v" Available to Media Owners - free of charge:
e Downloadable BPA house ads

 Educational Materials to use in Media Buyer
Presentations “How to read statements” etc.

 Other new tools and resources on the way to help
publishers reinforce the value of audits to advertising
communities

e
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Education for Media Buyers
Furthering the cause

v “The Value of Audits” - BPA expands programs that reach
out to media buyers and advertisers

v" Multi-faceted outreach program
v" Raise the awareness and value of audited publications

v" Fulltime BPA employees in US and Canada dedicated to
cause

v" All free of charge, the programs includes training on:
« How to build a better print media plan
« Understanding BPA B2B reports, procedures and rules

Pilii st 6 .} @BPA
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Other new Initiatives

v BPA launched an Agent Certification Program to
provide systems certification for consumer magazine
agents

v" In development - Top-line analysis tool for consumer
publications to increase the timeliness of reporting
circulation

v NextGen — New web-based circulation statement filing
system

Pilii st 6 .} @BPA
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Upcoming BPA University

v" Streamlining Your Circulation Reporting and
Auditing Process

Held simultaneously during Folio Show in New
York, NY

October 23, 2006

——
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Upcoming FREE Webinars

v" Using the BPA Circulation Statement as a Selling Tool
October 11, 2006

v" Qualification Form Pre-populating and Controlled
Circulation Quality: Research, Facts and Fallacies

October 18, 2006

v" Consumer Rules Update: Are You Prepared?
December 6, 2006

v Event Auditing
December, 2006

——
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QUESTIONS?
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