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Making a Splash on the Web

¢ Attracting the Right Subscriber

¢ Accuracy of Information

¢ Improving Conversions and ROI
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Attracting the Right Subscriber — Content Development

+ Who Are You Trying to Reach
- Clear Messaging

¢+ How Are You Going to Drive Subscriptions
= Online
v" Website
- Visibility
v' Search Engines
- Meta tags

= 3" Party Vendors
v Cost per subscriber
- Working with them
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Content Development - Design Impact and Effect

¢+ Design Matters
v Draw or lose a potential subscriber
v" Improve click-through and conversion

. Components of the Subscription / Qualification Form
v Cover Page
v’ Title
v’ Splash Page
v Questionnaire
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Design - Cover and Title

+ Cover
= Current
= Newsworthy

+ Title
= Understand
= Brand Recognition
= Abbreviations
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http://www.tradepub.com/c/pubRD.mpl?sr=ct&_t=ct:Tele&pc=ttm
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Splash Pages: Key Components

¢ Effective Splash Pages

= Graphic Cover Appeal

= Title/Catch Phrases

= Brief and Concise Summary
v’ Target audience
v Geographic availability
v' Light Text with Bullets: Appeals to Readers
v Examples of articles available
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High-Profile, Well-Known Faces

Gain All the More Attention
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Examples: Mailings that Perform
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Subscribe by August 5
to Receive Our September 2005 Issue!

INn every issue, Confrolied Environmenis Magazine
formerky AZC2 Magazine) provides its readers
with the most current technical information on contamination prevention,
detection, and contral in cleanrooms and other critical environments

New MNMame. Same Great Content.

Each month, Confrolied Environmenis Magazine is distributed
to more than 25,000 contamination control professionals who are
weorking on the front lines of clean manufacturing in Life Sciences,

rlicroslectronics, and other adwvanced applications

If you were an A2C2 Magazine reader,
wour subscription will continue uninterrupted.

To start receiving
Cronfrofed Enviraonments Magazine, click here.

If you were a current Controlled Environments
Magazine subscriber, frere’s witat you'd be reading in
o Asgeast 2005 issue. out this week:

= The Corplete Package: Five Things to Look For in
a Medical Packaging “endor

e Case Study: Using an Air Knife to Clean Medical
Devices

e Building an Efficient Sterile Pharmaceutical
Packaging Line: “What ¥ou Meed 1o kKnow

Subscribe to Controlled Environments Magazine by
Acrrgust 5, and frere’s wiat yorn could be reading in
orr Septemiber 2005 issue:

= Manotechnology: Minimizing Airborne Wolecular
Contamination Prior to Facility Sonstruction

e Wwater For Injection (wWFI) - The Purest of the Pure

e Case Study: Building a State-ofthe-Art
Manotechnology Research Center

Start Your Subscription Today!

Conirolied Environments 1s availlable at no chargs™
to qualified industry professionals. To subscribe, click here .

“See subscription form for details.

Comtoted SEmuimrarents Megssice is published by Wicon Publishing.ins
4 Limbo Lo, Amherst, HH OS031 | FH: GO03-572-9997 | FA3: GO3-572-3025 | hitp wiconpublishing. coms

Change Preferences or Unsubsoribe:

vou are subscribed inthe Trad=Pub mailing list as Bebby@netline.cam. If you mant to change wour cantact
praferances or if wou want to be remowed from this list, olick here

Delivering Results with Every Customer Interaction
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Crisp, Clean, Compelling

A, Call-to-Action Appears Above Fold
* Clean Graphical Use

» Compelling Offer

» User Friendly:

Information Easy to Read, Easy
to Navigate
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Examples: Clean Splash Pages = Increased Conversions

Crisp, Compelling, Short
Makes information easy to read,
ultimately increasing conversions.

DECISIONS

<DECISIONS

SUBSCRIBE FREE )

Qualify for Your Free Subscription! Aligning IT and Business in the Midmarket Enterprise

CIO Decisions will be the 1st magazine devoted to the needs of IT Executives in
midmarket companies. The magazine will bring a fresh focus to the concerns and

challenges facing 60,000 IT & Business executives.
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http://www.tradepub.com/free/ciod/prgm.cgi
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Examples: Qualification Forms — Keys to Success

First Nams: [ Jgnniter

Last Mame: [Jackson § y
Tat: Birecir sifamai Fitens * Do’s
e R
Company: [ABC Company -
Street Address: [12345 ABC Avenus
St 0. ooore. (s 553

v

City: [Cheisnooas

= Pre-Populating
n - L T DY S = User Friendly
= Quality

v Edit checks for syntax
© 1100 arcyess © s w0 amatyens and completeness

© 101-500 employees © 10,000+ employees
€ SO1-1000 employeas © Dany Knaw
© 1001-3,000 emplayess

& Yes, pleass 5l my comact infarmation for ather publ 7 qualification farms

2. WWlatis yous Job Title? fselect anly oneb

S ——— T = Simpli uestions
& C-Level Exacutive > Stalf or Associats

> Consultam O Vice-FPresident
> Director O Other

Sex v" Brevity
i —— v' Clarity

& Banking © Internat

<> Brotechnology and Pharmaceuticals O Marseting

O Computers and IT 3 Meeting and Travel

2 Construction O Media - - -

< © Mot s commenton ¢ Building an Audience Database
3 Enginesrin| o € Ratail and Wholesale & Distributors

& Entertamment > Telecommunications

¥ Finance O Trade and Professional Services

3 Food and Beverage © Transportation and Logistics =

© Gorsenrunrt and e Sanées S ey anc Emers = Newsletter opt-in
> Healthcare 3 Other Industnies

€ Indusamal and Manufactunng

= 31 party opt-in
= Consistent capture of data

4. fue you implementing new on a ss like ERF, CRM or SCM in the nex: fselact anly ame)

© 15 momhe @ 612 manthe € Kot yat

e i i i i s across multiple forms
6. How many enline agents or service repr: i do you have at your company™s contact service centers in terald

fealect anly onep

© 0-200 GSR'siAgents © 500+ CSR'sihgents
> 201500 CSRsiAgents © Mo company conmactfsenice centers
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Accuracy of Information

¢ Demographics

= Free-form Fields
v' Name / Title
v/ Address
- Postal / Email
- International Subscribers
> Digital Version Only (edit check)

¢ ¢ % %% % *Custom Questions

= Dependency Edit checks
= Other
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Maximizing Performance

¢ Measuring Metrics

=Tracking
v Click-throughs: Cover/Splash/Qual. Forms
v" Number of Conversions
v" Number of Drop Offs
v

Where are the Drop Offs

¢ Data Quality

=Stickiness

v" Verification Technology:
Identifies data integrity before qualifying and delivery occurs

¢ Re-marketing

*Email Addresses
v" Business vs. Personal
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Questions — Open Forum

SRR R R B B AR B O R R R I AR R B R N R O R B R B R R R RN A B R R R R

N Net I_ine Delivering Results with Every Customer Interaction
CORPORATION



LN B R BRSSO R S B N ORI O O I B IR N S I R O R O R

Thank You

For Additional Information Contact Us @

info@netline.com, or info@tradepub.com.
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