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A case study

• The MIX audio entertainment 
network

• Magazines

• Websites

• Bookstore

• Events
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Driving subs 
	 with events

• Remix Hotel events

• 4X/year

• For DJs producers, and 
wannabees!

• Sponsors use hotel suites as 
booths

• Attendees free to roam, talk 
to vendors, party, dance and 
watch their peers on stage



Event buzz = subs!

• Registration and subscription 
generation separate

• Few attendees were 
subscribers or promoted to 
order subscriptions

86%7%

7%
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Registration only
Registration plus paid order
Registration plus bill me order



and then we ...

• What we changed in 2006

• New ordering systems

• Kable to ESP

• VIP packages

• 100% payup

• Drives pre-registration 
and attendance

• Tiered pricing
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kicked ass!

• 41% increase in total registrants

• 61% increase in paying 
registrants (subscribers)

• 289% increase in direct 
customer revenue

• 67% increase in attendance

• and lots of demographic data, 
no bad-debt and even more 
“buzz”!
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• Linkage

• Link all your order workflows 
including:

• registration, 
subscription, 
demographic collection, 
lead generation, pick 
and pack

• Shrinkage

• Streamline the ordering process

• effective landing page 
design

• context sensitive ordering

• fewer pages/questions

linkage and shrinkage!



Context sensitive workflow



Too many pages?



Direct mail tie-ins
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