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Agenda

Rule change highlights
• Dec 06 board meeting
• May 07 board meeting
New initiatives
Q&A
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Rule Change Highlights
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Distribution Analysis
Previously Print & Digital were analyzed 
separately when conducting the postal 
analysis
Rule Change:
• Total copies distributed (print & digital) must be 

equal to, or exceed the sum of total qualified circ, 
advertiser/agency circ, non-qualified 
paid/request circ, and rotated/occasional 
circulation
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Projection
Previously interim qualification figures can 
be projected using prior audit percentages as 
long as new circ claim has not changed (+/-) 
by 10% or more
Rule Change:
• Interim qualification figures can be projected 

using prior audit percentages as long as new circ 
has not increased by 10% or more
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Update On Recording Telecom

It’s coming – January 1, 2008
Staff continues to advise and educate 
on the new recording rules
Many starting to record early
We reviewed the audit process with all 
committees
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History : Drivers of Change

Telemarketing has become the primary 
channel for procuring “request 
circulation”
Its growth continues to outpace 
electronic requests
Some ABM data…
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History : Drivers of Change

PERSONAL DIRECT REQUEST FROM RECIPIENT 31,544,643 72.3% 46,944,376 65.8%

      Written 27,949,596 64.1% 14,533,765 20.4%
      Telecommunication 3,595,047 8.2% 20,764,368 29.1%
      Internet and E-Mail -             0.0% 11,646,243 16.3%

1995 2005
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History : Drivers of Change

10 yr change in PDR: telecom
• + 17,169,321 subscriptions
• + 478%
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History : Drivers of Change

Despite our additional checks, too many 
calls fail to meet BPA rules…
• Scripts not followed
• Subscribers lead
• Full questions not asked
• Demos carried over from previous year
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History : Drivers of Change

Call integrity, fair competition, 
advertiser pressure, and subscriber 
concerns about privacy lead to only one 
conclusion – recording requests
BPA committees discussed recording 
for an entire year and fully endorse
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Update On Recording Telecom – Cont. 

New script options for soliciting 
telecommunication requests
Objective: make acquisition more 
effective while maintaining the integrity 
of the request
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Update On Recording Telecom – Cont. 

New script options only allowed if you 
are recording the interview
Sample…
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Update On Recording Telecom – Cont. 

Hello. This is (caller’s name) from (publication name).  I’d 
like to start your free subscription and just need to ask 
you a couple of questions to be able to do so.  I have 
your address as (address). Is this correct?

Hello. This is (caller’s name) from (publication name).  I’d 
like to renew your free subscription and just need to ask 
you a couple of questions to be able to do so.  I have 
your address as (address). Is this correct?
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Update On Recording Telecom – Cont.
Script execution has been a matter of debate
If TSR asks the question, pauses, if the 
subscriber provides a direct match to the 
categories being collected, code accordingly; 
if response does not match, read all 
categories in the order presented; stop when 
you get an affirmative response
Staff created an FAQ for recording telecom 
personal direct requests
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Public Place

Public Place circulation clarified
• “Paid and non-paid copies provided, 

typically in small quantities per location, 
by the publisher which are intended to be 
viewed in waiting rooms, hotels, and other 
locations, and are not intended to be taken 
away by consumers” (effective 6/07)
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Public Place

Public Place (continued)
• The “public place” category has been 

removed from paragraph 1
• Paragraph 4 will detail the public place 

copies
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Continuous Circulation

Continuous service requires a publisher 
to serve a subscriber six months of 
issues (less with higher frequency)
Technology has improved our audit of 
continuous service
More publishers find themselves with 
rotated circulation
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Continuous Circulation – Rule Change

Rule Change:
• Only need to serve three months of 

continuous circulation instead of six
(regardless of the number of issues)

• Will allow up to 5% rotated circulation
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Online “Yes/No” Options

Current rules require a publisher to 
explicitly ask the subscriber if they want 
to receive the magazine
• “Do you wish to receive/continue to 

receive xyz publication?”
Do not allow this question to be pre-
populated “YES”
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Online “Yes/No” Options

Rule Change
• Can pre-populate “YES” box in online PDF 

forms if a subscriber has demonstrated 
through a prior action (i.e. “Click here to 
subscribe”) that they want the 
subscription.
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Membership Benefit 

Subscriptions received because you are 
a member of an association or club are 
Membership Benefit subscriptions
Rules address two types
• Deductible 
• Non-deductible
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Membership Benefit

Membership Benefit subscriptions 
count towards periodical rate postage
As a result, more commercial publishers 
have been looking to establish 
relationships with associations to help 
them achieve their periodical mail status



24

Membership Benefit
BPA reached out to the USPS and asked 
them to define their requirements to claim 
membership benefit circulation
• Deductible and non-deductible counts
• Associations that purchase subscriptions for 

their members do not count
• Non-paid only allowed if the association owns 

and publishes the magazine, and have passed a 
board resolution declaring the magazine as a 
benefit of membership
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Membership Benefit
Rule Changes
• Non-Paid subscriptions can only be reported as 

Membership Benefit if the B.O.D of the 
association passes a board resolution stating the 
publication is a benefit of membership

• Association does not need to own the 
publication

• Next slide…..
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Membership Benefit
Rules Changes – continued…
• Associations purchasing subscriptions for their 

members shall be reported as “sponsored sales”
(not Membership Benefit)

• Membership Benefit subscriptions need not be 
“the official publication” of the association.

• Rule change marks a departure from USPS rules, 
as a result, publisher’s with large amount of 
Membership Benefit may not qualify for 
periodical rates.
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Corp Dist Agreements

More than two copies to the same 
addressee (not address) must have a 
“Bulk Distribution Agreement” (BDA)
BDA required for each location on tri-
annual basis
Must have for 95% of the locations and 
95% of the distribution
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Corp Dist Agreements
BDA can be:
• Hardcopy by post
• Email with a Personal Identifying Question
• Recorded telephone request
• The agreements shall include the list of 

locations with full address, telephone #, 
quantity, and contact person details
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Corp Dist Agreements
Rule Changes
• Central authorities (i.e.HQ’s) may request 

for their locations
• Must provide name, address, copy counts 

contact details, for all locations
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Reporting Non-Qualified Digital

December 2004 the Board voted not to allow 
the reporting on non-qualified digital copies
Board was concerned with the low 
incremental costs of adding digital copies 
may lead to dumping
Board also concerned reporting non qualified 
digital copies would confuse the market and 
dilute the value of qualified digital copies
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Reporting Non-Qualified Digital

Rule Change
• Board approved the reporting of digital for 

advertiser/agency copies and non qualified 
paid digital (excluding sponsored)

• Will not be broken out separately



32

Filing Incorrect Claims

Members file two statements each year
Statements are subject to audit
When two year’s of audits result in 
Membership Advisories, statements are 
audited in advance
A member challenged that is not strict 
enough
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Filing Incorrect Claims

History
• Annually, 30% of audits result in a printing 

audit reports
• 8% print audits in two sequential years
• 3% print audits in three sequential years
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Filing Incorrect Claims

US ADAC consumer and Canadian 
ADAC wanted to see impact on 
consumer magazines
• 17 of the 83 three year audits, or 20% were 

consumer
• This is in line with our consumer magazine 

membership composition
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Filing Incorrect Claims

Rule Change
• Members issued an audit report for three 

sequential years will be subject to a pre-
audit

• Member will be brought before the Board 
for review of their membership status
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Application Extensions

Current applicants are given 12 months to 
complete their initial audit
If an applicant cannot complete the audit in 
12 months the applicant will generally ask for 
an extension
We have been granting extensions for up to 6 
months (usually in 2 - 3 month intervals)
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Application Extensions

Rule Change
• Application extension period has been 

reduced from 180 days to 90 days
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New Initiatives
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New Initiatives

Next Generation Filing
Event Audits
Integrated Reporting
• Print; digital; web; in-person
Advertiser/Agency Outreach
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Thank You
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