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Oracle Publishing

*Audience: IT Mgmt, DBA, Systems 
Developers/Program Mgmt

*504,364 subscribers
*146,545 digital subs
*70% international
*Digital Edition:July 2006
*Frequency = Bimonthly

*Based on June 2008 BPA Publishers Statement



Oracle Publishing

*Audience: C-Level Titles within IT
*86,000 subscribers
*3,561 digital subs
*65% international
*Digital Edition:May 2008
*Frequency = Quarterly



Oracle’s Top 5 Reasons to go Digital

1) Tech savvy audience

2) Demand for digital content across company

3) Additional advertising revenue opportunities

4) Ability to track subscriber behavior

5) Reduce carbon footprint 



DIGITAL CIRCULATION TOP 20*
BPA Worldwide Member Publications

Ranked by Volume of Digital Subscribers for 
Reporting Period Ending 12/31/07

Publication Name TQ Circ # Digital Only Subs Digital Only as % of TQ

Oracle Magazine 516,000 122,827 23.8%

Eweek 400,100 65,000 16.2%

Computer Weekly 136,473 58,987 43.2%

NASA Tech Briefs 190,593 50,188 26.3%

Redmond 120,123 39,887 33.2%

Eschool News 81,176 33,121 40.8%

Dr. Dobb’s Journal 120,000 32,333 26.9%

Computing 100,362 30,000 29.9%

Laser Focus World 70,336 20,934 29.8%

Design News 170,063 20,651 12.1%

*Source: BPA Worldwide publishers’ statements Dec 2007



Audit Tips – Digital Edition

• Digital Strategy
• Browser based or pdf download
• Exact replica or additional content
• To audit or not to audit

• Ensure fulfillment system (in house or 3rd party) is able to track 
digital & print subscribers – so that names are only counted once 
for statements.

• Always communicate with your audit bureau
• Rules change often 



Audit Tips – Digital Edition

• Collect qualified names legitimately and obtain approval from 
auditor on all promotions before sending.
• Qualification forms, sub cards, digital alerts and reminder 

alerts

• BPA Digital Pre-Audits required only at company level: Over 
220 BPA members report digital circulation on their BPA 
Worldwide circulation statements and audit reports. Upon review 
of the pre-audit results of these 220 members, it has been 
determined that once a publishing company passes a digital pre-
audit, no further pre-audits of that company using the same 
vendor will be required. 



Growing Digital Circulation
• Change all qualification forms

• Would you like to receive your free subscription in digital format instead of print if it 
becomes available?

• Subscribe page should include the digital option (with viewable digital sample)

• Use internal communications/resources such as e-newsletters and oracle.com to get 
the word out

• All new name eblasts must tout digital option

• E-Renewal efforts include digital option/digital sample for print subscribers looking to 
convert 
• Go back to digital subs with digital renewal offer

• Companion e-mail to International print subscribers (other sub categories that could 
benefit from digital delivery)



Sample Companion E-mail



Digital & Print Renewal Samples



Savings with Digital Edition

• Circulation Savings – offer digital edition for comp and office copies as 
well as back issues.

• Distribution Savings – Oracle Magazine has a large international 
audience. Sending a digital alert saves hefty overseas postage costs 

• Production Savings – lower print order quantity and save on printing 
and paper costs.
• Provide e-tear sheets for digital and print advertisers

• Time Savings – International and other subscribers are guaranteed to 
have their issue a few days before the print issue is released.



Working with a Digital Vendor

• Determine number of subscribers you would like to convert or add as 
new digital names to your file. 

• Forecast costs related to the distribution of digital alerts, as well as 
hosting and other conversion fees. 

• Ask about value add features such as the iPhone format, PDA format, 
RSS feed options as well as other services to boost subscriber 
satisfaction. 

• Be sure to get the most for the money with your digital vendor.
• Custom reports
• Sales training
• Readership survey 



Working with a Digital Vendor

• List exchanges with other publishers via digital vendor 

• Ensure audit processes are in place from the start (SMTP logs, 
digital alerts).

• Meet several vendors to learn about their processes, determine 
which best fits your publication’s need.



Oracle Magazine & Profit Digital Editions

iPhone format 
allows for quick 
table of contents 
and page views 
while on the go

Cover 4 and front 
cover are viewable 
when opening the 
regular digital edition

iPhone format and regular digital edition views:



Advertising in Digital Editions

• Digital edition complimentary to print edition and website, allows 
advertisers to reach both print & digital subscribers

• Special offer blow ins, sponsorships of issues via digital tip on or digital 
alert

• Tip on covers, audio clips, video content and surveys

• Behavior & traffic is trackable, hot URL’s within ads

• Geographic and demo splits; cost prohibitive opportunities outside of 
print

• Partner Guides or Supplements to various intl or domestic subscribers



Rich Media Integration in Digital Editions

Cover Page: 
Blow In Card

Cover Page: 
Geographic 
Supplement



Rich Media Integration in Digital Editions 

Ad Page: Video 
Overlay
Shows 

“integrated 
video” blow in 
card that plays 
automatically 
for reader on 

page open



Sample Digital Alert & Reminder



Updated Digital Alert

Changes Made:

Personalization

Editorial Focused

Maintain Sponsorship Opportunity

Unsubscribe, opt out and technical 
language below message 



Digital Future for Oracle Publishing

• Oracle Magazine – cap digital subscribers to an ideal % of 
overall file

• Continue to be one of the top digital publications while 
maintaining print edition

• Growth in Profit digital subs with additional promotions

• Participate in digital surveys to better understand digital 
subscriber wants & needs (also add feedback loop within each 
issue)



BUSINESS INSURANCE
Audience: 

Commercial insurance marketplace, covering news on corporate and 
institutional risk management and employee benefits.

45,192 Total Subscribers*
16,299 (36%) Paid
28,893 (64%) Controlled

1,849 Total Digital Subscribers*
1,103 (60%) Paid**

746 (40%) Controlled**

First Digital issue: August 20 2007
Frequency: Weekly
*As of 8/25/08 issue
**Contains duplicate circulation with print

 



BUSINESS INSURANCE- Digital Growth

 

Paid Paid % of 
Growth

Control Total 
Circ.

August 2007 19 --- 0 19
September 2007 99 421% 0 99
October 2007 168 70% 0 168
November 2007 214 27% 0 214
December 2007 247 15% 0 247
January 2008 276 12% 0 276
February 2008 306 11% 38 344
March 2008 353 15% 76 429
April 2008 466 32% 72 538
May 2008 512 10% 581 1,093
June 2008 572 12% 754 1,326
July 2008 976 71% 745 1,721
August 2008 1,103 13% 746 1,849



Target Audience

 

• Expires
• Foreign Addresses

-Current and Former subscribers
• Web Registrants
• Other Prospect lists
• College Students



Digital Edition Alert- Every Monday at 9am EST

 



 

Digital Reminder Alert

Delivered every Wednesday to alert subscribers who have 
not opened Monday’s issue.



 

Types of Paid Promotions

• Combo Offers
-Email
-Direct Mail
-Combo for $89 (Print only $97)

• Digital Only
-Email
-Digital only for $49



Email Blast- Digital Only

 



 

Email Blast- Digital Only



Special College Offer- Digital only

 

•Targeted for 
Professors and 
Students

•Special 1yr. low 
rate



 

Combo Offer

Upgrade your 
Access offer

•Offer for both Digital and 
Print  to our web Registrants



Digital Only

 

Upgrade your 
Access Offer

•Digital offer only to 
our web registrants.



Combo Offer- Print or Digital with Premium

 

Choose 
between 
Digital 
or Print



Email Blast- w/Business Insurance Europe

 

•Offer with Business 
Insurance Europe.

•Free Digital issue of 
both books.

•Both are for Digital 
subscriptions.



Direct Mail Combo Offer- Version A

 

Voucher 
offer

•Discounted 
combo rate



Direct Mail Combo- Version B

 

Statement 
of Benefits 

offer 



• 7 Efforts total

• All sent via email

• Step up in price

• Maintain our print renewal 
percentage

 

Renewal Series- Digital Subscribers 
only



 

Digital Only Renewal

•Effort 1
•3 months 
prior to 
expire



 

Digital Only Renewal

•Effort 4
•At month of 
expire



 

Renewal Samples

•Effort 7
•3 months 
after expire



 

Renewals Combo’s

• Renewal notices are sent out with our print 
series.

• 9 efforts total

• All notices are sent via mail.

• Renewal does not contain an option to 
renew for print or digital only.



 

Combo Renewal Sample



Circulation Trend: Digital Satisfaction*

• 89% of readers are “very satisfied” or “satisfied” by their digital edition.

• Top three reasons for reading digital editions: 1) Environmental 
friendliness; 2) Ease of saving; 3) Search Issues.

• Digital Readers are Engaged – 90% of digital magazine readers read 
their issue within a week.

• Over 90% of digital magazine readers took action with a product or 
service promoted in the digital version while 76% of readers visited the 
advertiser’s web site.

• Able to reach users with actual buying authority, median age for digital 
magazine reader is 46 with over 17 years of industry experience.

*Texterity Digital Survey May 2008



Contact Information

Questions or additional information

Craig Bowman
E-mail: cbowman@crain.com

Karin Kinnear
E-mail: karin.kinnear@oracle.com

 


