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Annual BPA Worldwide Update
CircDay LA October 2009

Leading the World in Media Auditing. ’ BPA

WORLDWIDE"




Agenda

v'Rule change highlights
 Dec 08 board meeting
e May 09 board meeting
v'"New initiatives

v Q&A
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Consolidation of Request Sources

v'Recording of telemarketing requests since
Jan 2008

v"Raised the credibility of source, also raised
effectiveness and efficiency of the audit

v"Consolidated (for PDR, Co Reg, Comms):
o Written
* Telephone
 Electronic

v"Can still be reported separately
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Paid Reporting Update

v"New and renewed circulation reporting

v Eliminated P6 & 8 (Bus) P3b & 3d (Cons)

 Length of Subscription
 Source of subscription

v'This data can be found elsewhere in the
circulation reports

v’ Still require price and promotional incentive
be reported when avg. paid circ >50%
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Digital Site Licenses — Electronic Edition

v'A digital site license is typically one
digital copy being sent into a company
and the company allowing its
employees to access the digital copy
through their intranet

v'Site license is qualified as one copy
v'Can appear in separate tables in report
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Digital Site Licenses

Company Name # Of Site Licenses # Of License Users
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Consolidation of Membership Benefit

v'Removed “Individual” and
“Organizational” designations

v"Not much use of “organizational”

v'Little perceived value separating them
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Reduced Two Passive Source Designations

v'Independent Field Reports
v'Licensees

Both remain legitimate sources -
Transferred into “Other” category
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Late Mailing Rules Aligned

v'All publications (regardless of frequency)
may distribute up to the last day before
the next issue
« Formerly only for monthlies

 Bi-monthly; semi-monthly; weekly used to be
two days before next issue
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Multi-copy Same Addressee Rack Distribution

v'Amended rule - Consumer Titles Only

v’ Street rack distribution may be claimed
as qualified when a municipality does
not govern rack placement

v'Approval required when street racks are
controlled by cities or municipalities

tilfifiiat#E . 1 @BPA
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Conversion of Digital Request Sources

v’ Converting request subscriptions from
print to digital is now allowed

v"Conditions:
e Must be reo
e Must provio

e Must provid

uested
e advance notice of change
e an opt-out
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Reporting Non-Requested Digital Sources

v'Requests are determiner for “qualified”
v'"Non-requested is “non-qualified”

v"Non-Qualified can be included in report

* Meets Target Market - Field Served and
Definition of Recipient Qualification

* Report average NQ digital on the front page
» Must report qualifying demographics
e May report demographic table as add’l data
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Personal Direct Request

v'Category renamed

v'Board recognized request can come
from spouse or personal assistant

v'Personal direct request from recipient
amended to: “Direct Request”

P3b (Bus) P5 (Cons)
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Assoclation Request

v"Membership Benefit - Magazine need
not be official publication of association

v'Source is acceptable as Association
Roster or Directory

v'If special relationship exists between
executive of association and publisher,
additional note allowed in Paragraph 8
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Projecting Source/Age on Merged Title

v"May project source & age data on interim
unless circ increases over 10%

v"Merging publications is a challenge
v'Options:
* May report actual figures

« May omit reporting on interim issue with a
merger disclosure explanation in P8
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Renew Until Forbid

v'Traditionally re-billed annually
v"Now some publishers billing monthly
v'Challenge for reporting sales data

v'"New category for evergreen subscriptions
 “Perpetual subscriptions”
» Term reporting allowed if annual bridge
letter Is sent
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International Arrears

v'Logistical Challenge for international subs
v'Need more time to market renewals

v'Time extended from 3 to 6-months for
International subscriptions
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Applications Forfeits / Withdrawals

v'12 Months to convert
v"May promote applicant status

v'Current policy — applicant status posted
on BPAWW.com for 6-months

v'Revision - applicant status will be
displayed for same amount of time as
promotion was made
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NEW INITIATIVES
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Website Traffic Included with Print Audit

v'BPA partnered with Nielsen Online Sept '08
 Using NOL SiteCensus tool

v"Website traffic now included with circulation
data — NO ADDITONAL COST to publisher

v"In compliance with all IAB standards
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6 Metrics Reported on Circ Statement

v'Page Impression

v'User sessions

v"Unique browser

v"Unique browser Frequency
v'Page duration

v"User session duration
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How it Differs from Analytics Tools

v Measurement tools do not offer third-party

Independence and are not used to a common
standard

v'Publishers can set their own filtering of site’s
measurement parameters

v"Removes spiders, robots, and internal users
and creates a fully level playing field

Pilii st 6f . .} @BPA
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How it Differs from Analytics Tools (con’t)

v BPA will conduct a System Certification on
Nielsen’s SiteCensus tool annually

« Will ensure it is properly collecting and reporting
members’ web traffic data

v" Audit each website’s tag placement and
assure only one tag/page

¢
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Reporting

v There will be no PDF statements

v"Optional reporting of top-line figures on the
front page of the BPA Circulation Statement

v All information available on BPA/Nielsen
SiteCensus website
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BPA/Nielsen SiteCensus

v'Can compare data amongst all of Nielsen’s
clients

v Ability to select by market segment, country
of origin of traffic or specific website

v'Can print, download, email reports
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Implementation

v Publisher submit application contract with BPA
v’ Instructions provided on tagging websites

v'BPA ensures tags are properly labeled before
accessing information

v'BPA helpdesk created to deal with all questions
relating to the website traffic audit tool
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Results:

v 24[7/365 web measurement

v"Over 500 sites already in the system
v'200 sites with live data

v'80 statements now include the data
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Interactive Contacts

v’ Brijesh Patel, Director of Interactive Services
« 203.447.2820
 bpatel@bpaww.com

v Tim Batoh, Team Leader, Interactive Services
o 203.447.2831
 tbatoh@bpaww.com

g
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Questions?
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